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Case Study - Bad Flag

About The Brand:

« Bad Flag is a dynamic brand offering high-quality, patented
flagpoles and stylish flags designed to enhance the look of any
vehicle

« With a passion for self-expression, they help customers add
personality to their rides through unique, bold products that
stand out on the road

» Bad Flag’s offerings cater to those looking for high-quality
flagpoles that fit any vehicle, turning heads with their distinctive
flair
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The Challenge:

+ Bad Flag sought to increase revenue while running timely and relevant promotions that resonated with their target
audience.

« The brand wanted to implement innovative messaging that would not only drive sales but also engage customers
effectively

+ Key objectives included creating high-impact campaigns that featured enticing specials on their website and
ensuring that the messaging aligned with their brand’s bold and energetic identity

Stuly: Bacl Flags

« Created custom & lookalike audiences
based on Bad Flag's existing
customers & website visitors.
Targeted key demographics & vehicle
enthusiasts

« Ran A/B tests on various formats to
find the highest performing creatives

« Adjusted ad placements, & budgets
based on real-time performance to
maximize conversions
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Google

Clicks = Conversions » Cost / conv, =

35.7K 2.34K $16.22

« | focused on keyword strategies that aligned with Bad Flag's products and promotions. By bidding on high-conversion keywords and targeting
competitors’ brand terms, | was able to drive qualified traffic to the website

I set up dynamic search ads to automatically generate relevant ads based on Bad Flag's website content, ensuring that the ads remained highly
relevant and targeted to the audience

« To re-engage users who had previously interacted with the brand, | used remarketing ads across both search and display networks, keeping Bad Flag
top-of-mind and encouraging return visits.
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